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THE HAMBURGER ICON

| ®MCDONALD’S

What do golden arches mean to you? If you're like most people on earth, this
logo symbolizes American fast-food cuisine — and the company that still popular-
izes it. The twin arches appeared on the first McDonald’s franchise in 1953 Phoe-
nix, Arizona. Since then, more than 31,000 retail food outlets have opened in more
than 118 countries. For more than 50 years, McDonald’s menu of hamburgers,
French fries, and milkshakes — and newer items like egg muffins, fish sandwiches
and chicken salads — has led the retail food industry. What’s behind such suc-
cess?

Our story begins in 1954 with a milkshake-mixer salesman named Ray Kroc.
Raised in the Midwest, he had played the piano professionally and then gone into
business. He wanted to know why a restaurant in small San Bernardino, Califor-
nia was ordering so many mixers. Kroc was amazed to discover that a hamburger
stand owned by Dick and Maurice (Mac) McDonald had created an “assembly
line” for serving burgers, French fries, coffee, and milkshakes. They brilliantly as-
signed each worker one specific task, like flipping burgers or pouring shakes re-
peatedly. The McDonald brothers had done for hamburgers what inventor Henry
Ford had done for cars: create a fast, highly efficient production line!

Kroc saw a tremendous potential. The American highway system was boom-
ing, and families needed fast and sanitary meals. But the McDonalds weren’t am-
bitious. Kroc persuaded them to make him their exclusive agent and opened his
first hamburger stand in suburban Chicago. He owned 12 stores by 1956 and over
225 by 1960. Kroc knew that enormous money could be made only by franchising,
so in 1961, he bought out the McDonalds brothers. He paid $2.7 million for the
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company and their name. At the time, this was a huge sum — but it proved to be
one of the best business deals of the century.

After saturating the American market with McDonald’s franchises, Kroc fo-
cused internationally. The first Japanese McDonald’s was opened in Tokyo’s posh
Ginza district in 1971, and by 1999, there were over 3,000 in Japan. One reason for
McDonald’s global success has been its flexibility in adapting to the culinary pref-
erences of each country. For example, in India and the Middle East, pork is not
served.

Are you familiar with Ronald McDonald? Probably yes, for since created in
1963 for television commercials, the red-white-and-yellow clown has become the
2nd-best recognized figure in the entire world, after Santa Claus! Associating his
restaurants with a happy clown was another part of Kroc’s marketing genius. He
died in 1984, less than a year before McDonald’s sold its hamburger number 50 bil-
lion.

“The two most important requirements for major success,” Kroc declared “are:
first, being in the right place at the right time, and second, doing something about
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1.2 business deal
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a.milkshake-mixer salesman named Ray Kroc [L 1 - 710 v 7 &9 i
DINVTL—FIFH—Dt— LAY, named 1Li#F455 T salesman %
B4 L Tv: %, salesman & named D2 who was % #i—> TEZ L & 900
RV,

Raised in the Midwest, [H P& THTH AT Jo A 3Lid, He had been
raised in the Midwest, and he had played ~ ® X 9 12EF 2 5 L4500 50,

a hamburger stand owned by ~ [~IZ Lo THH STV N— I —
I Jo owned L2555 T stand #{&fi L T\ 5, stand ¥ owned DI
which was Zfili> TH£ 2 5 &0 2T\,

assigned each worker one specific task [— A— AD3#1E 12 1 D OWHER
HHEEF ) BT, assign AB[AIZBZE ) 4T3 ],

The McDonald brothers had done for hamburgers what inventor Henry
Ford had done forcars [~ 7 K+ FHBIZRPROANL ) — - 75— F38
BIZHLTIToTWAZ 2N N—F— 23 L TiTo Tz lo what 135
178 % &L RBRMA AT, the thing which LEEXMZ TEZ B L0010 RT
Vi, had done @ HIWFEIX & B 65 4 what TH 5,

Kroc persuaded them to make him their exclusive agent [ 7 T v 7 (315 %
L TR ERS 2B A S/, persuade A to do [AZHEL T~
S35 makeOC[O %2 Clz&€5 |,

provedtobe ~ [~THh 5 Z &5 o72]. prove IHFAIHEOL &,
Htobex bR,

After saturating the American market with McDonald’s franchises, [7 A
VAOWE< 7 PPV FOBEETRIIL7zdE | AL, After Kroc
saturated the American market with McDonald’s franchises, he focused ~ @
LHIZEZ A EGDY R vy, saturate AwithB[A % B T—#129 5 |,

for since created in 1963 for television commercials, the red-white-and-yel-
low clown has become the 2nd-best recognized figure in the entire world,
after Santa Claus [ &9 Did, 1963 £ F L YO a~<w— 2 v IVHIZ/ES L
TUR, REBLEEBOEMIEY ¥ 70— 2R TEHRT2FBIC
LRI ENT NIRRT 6 TH D o D for IFEFVHAER Tl & »
VD~ THS]| v BERERT, created (T8 F55 T, since it
was created ~ D L H 1Zitwas BHio THEZ D 500 Ty,
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111 Associating his restaurants with a happy clown [f{DOL AT &% LW

EALR & B DT TE 2D Z k|, Associating BN #FTXOEFEOBHE %
LTwv4, associate AwithB[A & B&2#EF2IFTEZ % |,

@ Reading Comprehension Questions

ROEXLD, EXOAHABICE>TVWHIEE T &, o TWEVEEE F &, 1EIA
ICRRALTL AW,

1.(

2
3.(
4.(
5. (
6. (
7.(

8. (
9. (
10. (
1,
181

) The twin arches appeared on the first McDonald’s franchise in
New York City.

) McDonald’s has opened in more than 100 countries.

) McDonald'’s has been selling hamburgers for more than 50 years.
) Ray Kroc was a hamburger salesman.

) Ray Kroc had played the piano professionally.

)} Dick and Maurice McDonald owned a restaurant in California.

) The McDonald brothers had created an “assembly line” for serv-
ing food.

) The McDonalds were very ambitious.

) Kroc opened his first hamburger stand in California.

) In 1961, Kroc bought out the McDonald brothers.

) The first Japanese McDonald’s opened in Osaka.

) Ronald McDonald is the best-recognized figure in the world.
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@ Listening Comprehension Questions

OE OBl
ROEXEHENTEMEEBDO T FEL, )
, , _ SHRAD, 7 AV AENIBWTHRCTY 2 FF L P A7 7 %

A: () did McDonald'’s golden arches first appear? B 720 2001 EICHIRS N2 D) v 7220 =%/ v T4 2y a7

B: McDonald’s golden arches first appeared in ( ) 7APT7— FAHEEZEVWOLT] BFOA%ETH Y., K 0HE R

A: What ( ) of salesman was Ray Kroc? RABICLoTI77A M7 FEROBERZRE, "AMET—tLkol &5

B: Ray Kroc was a ( ) salesman, (22004 FFi2iE —y AR~ 2 PV FORGZT LAERZHNEE) 25

A: ( ) the first McDonald'’s rest t? MmEVIRETE, BBEE-F Y - A0y JHLDPEBRGE R DRELLF

' was The first Vicronaid s restaurant: Fo Ay VBEA— =4 X - 3 —|DAH SRR EIEATL,

B: The first McDonald’s restaurant was ( ) San Bernardino, California. POT. 0HRIMEDT A1) HTiE, HEARESRL [vv 7 L —h—|

A: Were the McDonald brothers ( )? (Muckraker) ¥ MHENB Y ¥ —F ) A A BANER LA, Y an—H—%A

B: ( ), they were not. N—Ty 7 OFEEIE, 3T OFMA 2L HEICBWTLEZHRTTWES

A: By 1999, ( ) McDonald’s restaurants were in Japan? EERLTREEVZ L),

B: By 1999, there were over ( ) McDonald’s restaurants in Japan. _ _

A: ( ) is the best-recognized figure in the entire world? —

B: The best-recognized figure in the entire world is ( ).

@ English Composition

ROBFENERXICELTLEEW,

1. Z0REF—A—AOFEI B> -EEOBEZEI VLT L '
(assign 2{F-7T) I

2. HEIT John #FHBFL Two LE X v > FIiThEF Lz, ‘
(persuade &fE->T)

3. FTOTOZ ey F KRG CHII BT & L
(prove #{#E->T)

Ray Kroc
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